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Join usl

Join us for Let It Rain, Christian

Camp and Conference Association’s

National Conference in Seattle,

December 9-10.

This is the one time of the year when

CCCA camp leaders gather from

around the country to learn together

and to discover new products and
services fo maximize their ministry.
We invite your company to join us
as an exhibitor/sponsor, to help
further equip CCCA's members
and the many campers and guests

served annually.

CHRISTIAN CAMP
& CONFERENCE
ASSOCIATION

CCCA, P.O. Box 62189
Colorado Springs, CO 80962-2189

Exhibit questions?
Please contact AJ Reding

Email: areding@ccca.org

Phone (888) 922-2287, ext. 121
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Why exhibit?

CCCA member camps and conference centers serve
more than 6.1 million guests a year. Our 850-plus
members have broad needs for products and
services to maximize their ministries. This is a key
market for you to reach. And the annual national

.......................

conference is the place to do it.
Our attendees are:

Decision-makers

Engaged and enthused

Looking for trustworthy products and services
Evangelists for products and services they love

By exhibiting at the national conference, you get
dedicated time to connect with CCCA members.

Meet face-to-face with qualified buyers
Generate new sales leads

Increase customer awareness

Enhance brand and product positioning

Reinforce existing customer relationships
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Demonstrate your products

Network with customers, industry suppliers and

CCCA national and sectional leaders

Information in this brochure is for promotional purposes and is subject to change
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Exhibit hall details

Reserve your booth at the largest annual, national event serving
the varied, growing needs of Christian camps and conference
and retreat centers.

HOURS:

Monday, Dec. 9 — immediately following general session

(approximately 9:30 p.m.) until 11:00 p.m.
Tuesday, Dec. 10 — 10 a.m. - 4:30 p.m.

8'-by-10' Booths CCCA Business Nonmember
Member Price Price

Single Booth $1,600 $2,200

Two (or more) Booths $1,500 each $2,100 each

($300 additional for prime spaces; spaces identified on floor
plan, page 4.

Exhibitor registration does not include access to the event out-

side of the exhibit hall.

What your fee includes

8'-by-10' booth space, professionally draped

Company/organization sign

Two booth representatives who have access to the exhibit hall
only, as well as dessert on Monday and lunch on Tuesday.

FREE listing and link in the online conference exhibitor directory.

FREE listing in the Jan./Feb. (2025) issue of InSite (must register
by Oct. 18)

FREE approximate 30-words-or-fewer company/organization
description in the conference program (if your paid registration
is received by Sept. 20)

FREE list of pre-registered conference guests and mailing
addresses provided before conference. Email addresses
are not provided.

Not included in your exhibit fee are such additional exhibit
services as tables, table draping, chairs, electricity, phone/
internet services, audio/visual equipment, drayage, labor
and/or programmed meals not listed above. ltems cannot be
shipped directly to the hotel. Exhibitors must use GES for
shipping and any labor for items that cannot be hand carried.

Please note that exhibit spaces will be assigned on a first-come, first-served basis.

Information in this brochure is for promotional purposes and is subject to change.

Deadlines

September 20, 2024
Approximate 30-word listing for printed program

September 30, 2024
General session sponsor video sent to CCCA
for approval

October 4, 2024
Conference program ad reservations

October 11, 2024
Materials (electronic files) for program ads

October 18, 2024
Display ads for Jan./Feb. (2025) InSite magazine

November 11, 2024
Tote bag stuffers and chair drop inserts in hand
to CCCA

Date TBD for shipping and handling of additional
materials through show decorator, GES

How to register

1. Complete the application and contract form
online at www.ccca.org/go/letitrain.

2. Full payment is due at the time of registration.

Key steps to exhibiting

1. After processing your registration and
payment, CCCA will send a confirmation
and any necessary additional details.

The official national conference decorator

is GES.

Payment Policy: Exhibitors will provide
payment in full upon registration. All
sponsorships need to be approved by CCCA.
Sponsors will be invoiced after approval.


https://www.ccca.org/assnfe/ev.asp?ID=234

Exhibit hall

Hyatt Regency Seattle Columbia Ballrooms A-D

Prime Spaces '

1. Prime spaces will be assigned immediately
with paid registration.

2. Non-prime spaces will be assigned beginning
Friday, Sept. 20, to ensure you are not next
to a competitor.

3. End caps are not available for purchase,
for example, 103 and 202 cannot be
purchased together.

Register early to get the

best possible booth space.

Information in this brochure is for promotional purposes and is subject to change.
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Exhibitor sponsorships

Reach your target audiences with exclusive National Conference Sponsorships!

CCCA offers a diverse mix of sponsorship opportunities for exhibitors designed to enhance exposure
and extend your brand identity as an industry leader. Take advantage of these added sponsorship
opportunities to further support CCCA member camps and conference centers and hundreds of camp
and conference center professionals.

Sponsors will gain valuable exposure through CCCA's Let It Rain National Conference web pages,
on-site signage, the national conference program and more.

e welcome You with p
Almighty Gad of
Be welcome in this place

General Session Sponsorships

Opening General Session Monday Evenin%o\_o

M $7,000 (Business Member Only)

Opening general session Monday evening Dec. 9; your logo displayed in slides pre-session, followed
by your prepared up to 3-minute max. video; including your handouts/favors for distribution to all
attendees before session commences. This includes a display table just outside the general session
room throughout the entire conference, plus “Sponsored by” meter boards, one placed by the general
session on Monday and one near the CCCA conference registration desk throughout the entire

To request a sponsorship
conference.

or for more details,
Two booths are included. You will have first choice of which double booth you would like. contact AJ Reding at
Email: areding@ccca.org

Customized Name Badges and Lanyards O\_D Phone: (888) 922-2287,
$6,000 S

Provided for all conference participants, they include company name and logo.

ext. 121

Information in this brochure is for promotional purposes and is subject to change. 6



Exhibitor sponsorships ..

General Session Sponsorships continved

Tuesday Morning General Session

$5000 $3,500

Your logo displayed in slides pre-session, followed by your up to 3-minute max. video and a
full-page ad in printed conference program. Will include display table just outside the general
session room during your sponsorship time, plus a “Sponsored by” promotional sign near the
CCCA registration desk.

CCCA members
represent 850-plus
facilities from coast

Tuesday Evening General Session So\‘o A

percent are open

M $4/5OO year-round—serving

Your logo displayed in slides pre-session, followed by your up to 3-minute max. video; annually over
including your handouts/favors for distribution to all attendees before session commences; 6.1 million children,
full-page ad in printed conference program. Will include display table just outside the general
session room during your sponsorship time, plus a “Sponsored by” promotional sign near the
CCCA registration desk. Promote your business
at the largest annual

gathering of Christian

Wednesday Morning General Session SO\- camp and conference
$5,000 professionals!

Your logo displayed in slides pre-session, followed by your up to 3-minute max. video;
full-page ad in printed conference program. Will include display table just outside the general
session room during your sponsorship time, plus a “Sponsored by” promotional sign near the
CCCA registration desk. (Same benefits as Tuesday morning.)

youth and adults.

Wednesday Evening General Session 50\0

35600 $4,500

Your logo displayed in slides pre-session, followed by your up to 3-minute max. video;
including your handouts/favors for distribution to all attendees before session commences;
full-page ad in printed conference program. Will include display table just outside the general
session room during your sponsorship time, plus a “Sponsored by” promotional sign near the
CCCA registration desk. (Same benefits as Tuesday evening.) your company’s
marketing goals?

Don't see anything here
that is an exact fit for

0 CCCA can customize
Thursday Morning General Session SO\— a package that helps
$24:600 meet your needs.
Contact AJ Reding at

Your logo displayed in slides pre-session, followed by your up to 3-minute max. video, full- _ _
Email: areding@ccca.org

page ad in printed conference program. Will include display table just outside the general
session room during your sponsorship time, plus a “Sponsored by” promotional sign near the Phone: (888) 922-2287,
CCCA registration desk. (Same benefits as Tuesday and Wednesday morning, but $4,000 ext. 121.

instead of $5,000.)

nformation in this brochure is for promotional purposes and is subject to change. 7




Exhibitor sponsorships ..

Other Sponsorship Opportunities

CCCA Section Presidents’ Symposium and Dinner So\‘D
$4,000 (Business Member Only)

Symposium — Monday, December 9

Exposure customized in consultation with sponsor. Sponsorship includes 3-minute greeting to
section presidents, section president-elects, region representatives and attending section
cabinet members; visible promotional signage during the symposium; your full-page display ad
in the printed conference program, your logo on the Sponsor page of the printed conference
program, your logo included on “Thanks to our Sponsors” signage and includes your handouts/
favors for distribution to all participants.

Conference Tote Bags
$7,000 (Business Member)
$7,500 (Nonmember)

Consider sponsoring the 2024 conference tote bag that every conference attendee will
receive at registration. The tote bag will be carried by attendees at the conference and after,
adding additional benefit to your sponsorship dollars. Make your company stand out above

the rest by becoming our tote bag sponsor today. Don't see anything here

that is an exact fit for

Conference Pens SO\-D your company’s

_ marketing goals?
$],OOO (Business Member) CCCA can customize

$1,500 (Nonmember) a package that helps
Opportunity for your company’s logo to appear on pens distributed beforehand to all meet your needs.
attendees in their conference bag. (Sponsor provides pens; up to 1,000 quantity.) Contact AJ Reding at

Email: areding@ccca.org
Phone: (888) 922-2287,
ext. 121.

Tote Bag Inserts
$750 (Business Member)

$],OOO (Nonmember)

Provide one item up to 8.5" x 11" (flyer, brochure, book, branded gift; estimated 1,000 quantity)
subject to CCCA's review/approval, to be inserted into the conference tote bags being
distributed to every attendee (up to 1,000) at registration. (Maximum of approximately 10
company inserts.)

CCCA reserves the right to make changes to any and all sponsorships, as may be necessary to meet the needs of the national
conference as a whole. Sponsorship acceptance does not constitute endorsement by CCCA. When applicable, a sample
video,/brochure /marketing piece is required for review,/approval by CCCA prior to the national conference.

Information in this brochure is for promotional purposes and is subject to change. 8




Conference program @
display ads

CHRISTIAN CAMP
& CONFERENCE
ASSOCIATION

Further your promotional impact with a display ad
in our printed national conference program.

Ad reservations deadline: Friday, Oct. 4, 2024
Materials (electronic files) deadline: Friday, Oct. 11, 2024

Send your ad via email to areding@ccca.org.
Display ad sizes:

FULL PAGE (with or without bleed)
$750 (Business Member) $950 (Nonmember)

» Publication page size (trim size): 8.375" wide by 10.875" high
» If art extends to the edge, extend art .125" on all sides for bleed
> File with bleed is 8.625" wide by 11125" high

» Please keep all text and logos .375" inside the trim

To reserve ad space
or for more details,

HALF PAGE (horizontal) .
$500 (Business Member) $750 (Nonmember) contact AJ Redlng at
» 7" wide by 4.625" high; no bleed Email: areding@ccca.o

Phone: (888) 922-2287,
ext. 121.

Digital ads only
The conference program is created completely electronically.

Format

We prefer material be submitted in Adobe Acrobat high-resolution PDF format. Please
include all art and fonts in the PDF. If using lllustrator to create any art in the layout,
convert all fonts to outlines and include embedded art if applicable.

Digital specifications
Art must be saved in grayscale or CMYK mode and be at least 300 ppi at 100 percent.
Do not use RGB, index color, JPEG, LZW compressed graphics or files saved as
QuarkXPress EPS files.

Changes
Advertisers will be billed a minimum of $75 per hour for any additional costs involving
extra ad preparation, such as type modifications or corrections and/or design changes.

Vvl
Information in this brochure is for promotional purposes and is subject to change. 1R
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General information, rules and regulations

1. NATIONAL CONFERENCE SPONSORSHIP. The conference is sponsored and managed by
Christian Camp and Conference Association.

2. APPLICATION AND CONTRACT. Each prospective Exhibitor is required to acknowledge agree-
ment to the terms of the APPLICATION AND CONTRACT for space. Registering to exhibit for Let It
Rain indicates that you have read, understand and agree to the general information, rules and
regulations as put forth by CCCA. By doing so, he or she subscribes to these GENERAL INFORM-
ATION, RULES AND REGULATIONS, which are part of the APPLICATION AND CONTRACT. The terms
of the APPLICATION AND CONTRACT can be revised only upon written agreement of both parties.

3. CONFERENCE DATES. The dates of the national conference are Monday, Dec. 9 through
Thursday, Dec. 12, 2024. Exhibition dates are Dec. 9 and 10, 2024.

4. FEES. Payment in full is due with the submission of exhibitor registration.

5. APPLICANT ADMISSIONS AND WITHDRAWAL OF CONTRACT. CCCA reserves the right to refuse
exhibit space to any applicant for any reason. In addition, CCCA reserves the right to refuse exhibit
space to any Exhibitor if, after the acceptance of the APPLICATION AND CONTRACT, information
should come to the attention of CCCA, which in the reasonable sole judgment of CCCA, demonstrates
that the proposed exhibit would be inconsistent with the principles espoused by CCCA, unfavorable to
the public reputation of CCCA, or not beneficial to or for the attendees of the CCCA National
Conference. This right to deny and withdrawal of right to exhibit applies at any time, even following
the start of the national conference. In the event CCCA should exercise this right, any exhibit fees
paid to CCCA shall be refunded, except if the denial of exhibit space shall be for failure or refusal of
the Exhibitor to comply with the terms set forth elsewhere in this APPLICATION AND CONTRACT, the
denial, or withdrawal of exhibit space shall be treated as a cancellation by the Exhibitor.

6. ASSIGNMENT OF SPACE. Although the Exhibitor may apply for up to five choices of exhibit
space, CCCA reserves the right to shift space at any time, in CCCA's sole discretion. CCCA reserves
the right to make such modifications in the published floor plan as may be necessary to meet the
needs of Exhibitors and the national conference as a whole.

7. EXHIBITOR NAME BADGES. Each Exhibitor will receive up to two registrations and name
badges per booth. Name badges must be worn by Exhibitor representatives during setup, all
exhibit hours and teardown times.

8. CANCELLATION OF SPACE. In the event CCCA has assigned space and the Exhibitor desires to
cancel the contract, CCCA will refund Exhibitor fees paid to CCCA if written notification is received
by CCCA on or before Sept. 8, 2024. If written notification is received by CCCA after Sept. 8, 2024,
but on or before Oct. 3, 2024, CCCA will refund 50% of the Exhibitor fees. No refunds will be given
for cancellations after Oct. 3, 2024.

9. DECORATOR RULES AND REGULATIONS. The Exhibitor agrees to conform to all rules and
regulations of the national conference’s official decorator as detailed in the official service kit
provided by that company. Where union personnel are required by the decorator and/or the hotel, the
Exhibitor must comply with union requirements. CCCA is not responsible for decorator and/or hotel
personnel. Nor can CCCA guarantee that services and/or utilities promised by the decorator and/or
the hotel shall be available during the CCCA National Conference. The 2024 decorator is GES.

GES can be reached by phone at +1 (800) 475-2098.

Itis best to call or email the decorator directly for specific information relating to your exhibition
space requirements, exhibit freight, shipping instructions, labor rules and regulations, deadlines,
and so forth.

10. DEFAULT OF OCCUPANCY. Any Exhibitor failing to occupy by 6 p.m. on Dec. 9, 2024, or having
any space contracted for but not canceled, is obligated to pay the full cost of such space. In the
event of Exhibitor cancellation or default, all obligations of CCCA to Exhibitor hereunder shall cease
and CCCA shall have the right to use said space to suit its own convenience, including selling the
space to another Exhibitor without any rebate or allowance to the defaulting Exhibitor.

11. VISITORS. The CCCA National Conference is not open to the public. CCCA shall have the sole
control over all admissions. All persons visiting the exhibition area will be admitted according to
the rules and regulations of the CCCA National Conference as issued or amended by the authorized
representatives of CCCA.

12. SUBLETTING SPACE. No Exhibitor shall assign, sublet or share the space allotted without
written consent of CCCA.

13. CONFORMANCE TO LAWS. The Exhibitor agrees to use contracted space for lawful purposes
only and will conform to all laws, ordinances and regulations. The Exhibitor must comply with all
local and hotel safety, fire and health ordinances regarding installation and operation of
equipment.

14. SHIPMENT OF EXHIBIT MATERIALS. Please watch your inbox for shipping details closer to the
conference.

15. HOTEL EXHIBIT SPACE. The Exhibitor must return in the same condition as he or she found all
hotel property and space used during the CCCA National Conference.

16. SECURITY. While CCCA seeks to arrange for security personnel to maintain a watch before,
during and after the CCCA National Conference, neither CCCA nor the hotel shall be liable for any
damage or theft to the Exhibitor's display or property.

17. DELIVERY AND REMOVAL. Details regarding exhibitor delivery and removal will be updated
closer to the conference. Please watch your inbox for those important details.

18. LIMITATION ON PROMOTION AND DEMONSTRATIONS. During the CCCA National Conference,
all demonstrations, promotional activities and distribution of circulars, catalogs or other
promotional materials must be confined within the limits of the exhibit booth(s) in the exhibition
areas. The playing of loud music, videos, films or the like, or any other loud or distracting activity
that could be objectionable or disturbing to neighboring Exhibitors and/or attendees is prohibited.

19. ORDER TAKING AND ON-SITE SALES. Any Exhibitor who takes orders or conducts sales on-site
is solely responsible for complying with applicable State of Washington and city of Seattle legal
requirements for permits, business licenses and sales and use tax compliance. CCCA is not a party
of record for any transaction by Exhibitor. For specific sales and use tax information, contact the
State of Washington Department of Revenue at (800) 647-7706 or see www.dor.wa.gov/taxes-
rates/sales-use-tax-rates.
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20. COPYRIGHTS. The Exhibitor warrants that it has rights
to use all material to be used, performed, distributed, or
played during the CCCA National Conference including
having been duly authorized or licensed by the copyright
owners or their representatives and agrees to indemnify
and hold CCCA harmless from any and all claims, losses,
expenses, including legal fees, which might arise from
questions of use or claims against use of any such
material described above.

21. USE OF SPACE. The Exhibitor’s display, equipment and
materials shall be confined to the actual dimensions of the
booth space contracted for. Height of display should not be
such that it could be objectionable to other neighboring
Exhibitors. Aisles may not be used by the Exhibitor. The
Exhibitor is responsible for maintaining a neat and clean
booth. All tables must be either finished or draped.

22. CHARACTER OF EXHIBITS. CCCA reserves the right to restrict, prohibit, reject or evict anything
without assigning any cause therefor. This reservation covers persons, things, conduct, printed
matter, or anything of a character, which in the reasonable judgment of CCCA, is inconsistent with
the principles espoused by CCCA or unfavorable to the public reputation of CCCA, and therefore
should be restricted, prohibited, rejected or evicted. In the event of such restriction, prohibition,
rejection or eviction, CCCA is not liable for any refunds, rentals or other exhibit-related expenses.

2
)

{

IvRUvirvvevy|

Let It Rain

SEATTLE

23. EXCLUSIONS. Firms or organizations not assigned space in the exhibit area will be prohibited
from exhibiting or soliciting business within the national conference areas. Smoking and alcoholic
beverages are not permitted on the exhibit floor.

24. INSURANCE. The Exhibitor understands that neither CCCA nor The Hyatt Regency Seattle,
Washington, maintain insurance covering the Exhibitor’s property and it is the sole responsibility of
the Exhibitor to obtain such insurance.

Exhibitor shall obtain and keep in force during the term of the installation and use of the exhibit
premises policies of comprehensive general liability and contractual liability insurance,
insuring and specifically referring to contractual liability set forth herein, in an amount not less
than $1 million ($1,000,000) combined single limit for personal injury and property damage. The
Hyatt Regency Seattle, its owner, management company, agents, servants and employees and
Christian Camp and Conference Association (CCCA) shall be included in such policies as
additional named insureds.

Exhibitor must provide to CCCA a Certificate of Insurance evidencing such insurance no more
than 30 days prior to the start of the conference but prior to Exhibitor’s access to exhibit space.

25. LIMITATION OF LIABILITY AND IDEMNIFICATION. Exhibitor assumes responsibility and agrees
to indemnify and defend CCCA and The Hyatt Regency Seattle, and their respective directors,
officers, employees and agents against any claims or expenses arising out of the use of the
exhibition premises, losses resulting from actions by third-party contractors or actions by Exhibitor.

Exhibitor by its execution of this contract expressly waives the right to claim any such liabilities
against CCCA and its respective employees, officers, agents and directors, and acknowledges
that it will neither hold nor attempt to hold the organization or any such person liable for any
cause whatsoever other than injuries or damages occasioned directly and proximately by the
substantial negligence of such persons. Further, neither CCCA, nor their respective agents,
employees, officers or directors shall be liable for failure of the scheduled national conference to
be held due to fire, water damage, public emergency, government acts or decrees, strikes, other
labor disputes, acts of terror, boycotts, cancellation of facility contracts, or acts of God or other
reasons beyond the power or control of CCCA to prevent. Further, neither CCCA, nor their
respective agents, employees, officers or directors shall be liable for any failure or unavailability
of utilities or any hotel or decorator services or personnel. In the event that CCCA, or any of their
agents, shall receive a claim or complaint, which in part or in whole arises from Exhibitor’s actions
or failure to act, Exhibitor shall indemnify and hold CCCA, its agents, employees, officers and
directors harmless from any claim, loss or liability resulting therefrom. Exhibitor assumes
responsibility and agrees to indemnify and defend CCCA and The Hyatt Regency Seattle, and its
respective directors, officers, employees and agents against any claims or expenses arising out of
the use of the exhibition premises.

26. TERMINATION. CCCA reserves the right to cancel the national conference at any time and for
any reason in its sole discretion. In the event of such cancellation, the Exhibitor’s sole remedy shall
be the refund of exhibit fees previously paid to CCCA less any amounts otherwise owed by the
Exhibitor to CCCA. Under no circumstances shall CCCA be liable for actual consequential, special
orincidental damages. Failure of the Exhibitor to comply with any term or provision of this contract
may, in the sole and absolute discretion of CCCA, result in the immediate termination of the
contract and forfeiture of all payments made by the Exhibitor to CCCA.

27. CONSENT TO USE OF LIKENESS OR IMAGES. Registration and attendance at, or participation in,
CCCA meetings and other activities constitutes an agreement by the registrant to CCCA's use and
distribution (both now and in the future) of the registrant or attendee’s image or voice in
photographs, videotapes, electronic reproductions and audiotapes of such events and activities for
any of its purposes, promotional or otherwise.

CCCA is a not-for-profit organization committed to further-
ing Christian camp and conference ministries. CCCA pro-
vides limited space for exhibiting opportunities, services and
products to advance the cause of these ministries. CCCA

is not responsible for the claims made by its exhibitors and
reserves the right to select or reject any exhibitor, in the sole
discretion of CCCA for any or no reason.
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Past CCCA National Conference exhibitors

3 Adventures International

413 StrengthGear

4Him Promotions

7 Roots Creative

829 Studios

9 Square in the Air

Absolute Outdoor, Inc.

ABEE, Inc.

The Active Network

Adventure Experiences, Inc.
Adventure Sports

AlL Special Risk

Air O Sport

The Alexon Group

American Bedding Mfg.
American Income Life, Insurance
Auditz.io

Bed Bug Heat Doctor

Berg USA, LLC

Bertolini, Inc.

Biblica USA

Billy Graham Evangelistic Association
BLACK BOX MERCH

Blink Tees

Bourdon'’s Institutional Sales
Brotherhood Mutual Insurance
Bunkl.com

C-Quest

Cahoots

California Camp Reality

Camp America
CampBackgroundChecks.com
CampBrain

CampDoc.com
CampingSticks.com
CampMinder

CampPage

CampSite

CampWise

CapinCrouse

C.C.Creations

Center for Youth Ministry and Training
Christian Community Credit Union
Christian Healthcare Ministries
Church Mutual Insurance
CircuiTree Solutions

Clean Fun Promotional Marketing
Coach Cliff's Gaga Ball Pits
Colorado Christian University
Colorado Yurt Company
Commercial Recreation Specialists
Conestoga Log Cabins & Homes
Corcl

Core Insights

Creator Designs

Dallas Baptist University

Data Imaging

Dixie Seating Co.

Doing Good Works
DollarDays.com

ECFA

Ecolab

EDGIE Designs

Envoy Financial

Equipment Supply Solutions
ESS Universal

Flashpoint Theory Creative Marketing
Fletemeyer & Lee Associates
Focus on the Family

Forest Springs Ministries
Frocket

Fuller Theological Seminary
Fun Air

Fun Express, a subsidiary of Oriental Trading Co.

Fun Fangle

Furniture Concepts
General Mills, Inc.

Glide SUP

Grand Canyon University
Gronlund Sayther Brunkow
Group Imaging

Hands On Originals
Hartsook Companies, Inc.
Hibbs Hallmark Insurance

HoneyRock at Wheaton College
Graduate School

Ink Custom Tees
INNOVA Disc Golf

InsideOut Christian Resources
for Outdoor Ministries

Ironfish

Jess Crate Furniture

J & O Emergency & Security Consultants
Kaleidoscope, inc.

The Jump Pad, LLC

Key Log Rolling

Keys for Kids Ministries
Knockerball

Lakeside Leadership Services
Liberty University Online
Lodgepole by Callippe Solutions
M & B Printing

Mabels Labels

Made for Good

Markel Insurance

Megasys Hospitality Solutions
MinistryLINQ

Morrow Insurance Agency, Inc.
MudLOVE

MV Sport

myCAMPapp

National Camp Group
Navigator Group Purchasing
New England Camp Discounter
Nantahala Outdoor Center
NRS

North Park Theological Seminary
One Digital Health Benefits

Ocodles World

The Original Mattress Factory

Our Daily Bread Ministries

Outfit Your Logo

Outreach, Inc.

Palmetto Linen Distributors

Party Machines

Payscape

PictureBooth, KY LLC

Poly Pong

Practical Promotions, LLC
Praesidium

PreSearch Background Services
Prison Fellowship/Angel Tree Camping
Progressive Graphics

Puka Creations

R & W Enterprises

RadioBoss 2-Way Radios

Rave Sports

ReachYourCity.com

Redwood Creek, LLC

The Redwoods Group

Register Graphics

RegPack

Remodel Health

Robertson Recreational Surfaces
Rinnai America Corp

Rocky Mountain Sunscreen

Ronald Blue & Co.

Royal Family Kids

RunRiver

Samaritan Ministries

Signature Research

Signature Services, Dallas, TX

Slip Disc Ministries

Spikeball

Stickersandmore.com

Studio Outside

Sunday Cool

Thermal Flow Technologies

This End Up Furniture Co.

Touro University Nevada

Tyndale House Publishers
UltraCamp

Ugly Mugz

Union Aqua Parks

United Camps, Conferences and Retreat
Universal Stylz
U.S. Foodservice
Uth Stuph
Venue360
Verified Volunteers
Waldo Photos
WaterMonster
Wheaton
WorkBright

CHRISTIAN CAMP
& CONFERENCE
ASSOCIATION
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Exhibitor Hotel

We have negotiated an exclusive deal for vendors at Let It Rain, CCCA's National
Conference this December. This is the only hotel for vendors at the conference. Please
book your room early — we expect room availability to be very tight.

Hyatt Regency Seattle

808 Howell St.
Seattle, WA 98101

Conference Dates:
Monday, December 9 to Thursday, December 12, 2024

Exhibitor Dates:
Monday, December 9 to Tuesday, December 10, 2024

Click here to book your hotel room
Hotel: Hyatt Regency Seattle

Group Name: Christian Camp Conf

Group Code: G-CCC1

Hotel Amenities include:
Free Wi-Fi

Room service
On-site restaurants
Indoor pool
Business Services
Fitness center

Information in this brochure is for promotional purposes and is subject to change.
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https://www.hyatt.com/en-US/group-booking/SEARS/G-CCC1
https://www.hyatt.com/hyatt-regency/en-US/sears-hyatt-regency-seattle

SEATTLE

Seattle has a wide variety of experience to offer its visitors.
Enjoy a breathtaking view of the city from the top of the
Space Needle. Grab a coffee and view the vendors at one of
the oldest farmer’s markets, Pikes Place Market. Take a stroll
through Olympic Sculpture Park and browse the modern and
contemporary sculptures. However you wish to spend your
time in Seattle, there is something for you.

NN

Some highlights:
Pikes Place Market
Space Needle
Seattle Art Museum
Seattle Asian Art Museum
Chihuly Garden and Glass
Museum of Flight
Olympic Sculpture Park
Museum of Pop Culture (formerly Experience Music Project)
Seattle Great Wheel

Seattle Aquarium

Drive time from select cities to Seattle

Tacoma, Wash. — 41 mins Vancouver, Canada — 3 hours
Portland, Ore. — 3 hours Sacramento, Calif. — 12 hours
Salem, Ore. — 3.5 hours Reno, Nev. — 11.5 hours

Spokane, Wash. — 4 hours  Fresno, Calif. — 14 hours
Eugene, Ore. — 4.5 hours San Francisco, Calif. — 12 hours
Boise, Idaho — 7.5 hours

Seattle-Tacoma International Airport (SEA)
The Hyatt Regency Seattle is approximately 15 miles from the
Seattle-Tacoma International Airport (SEA). There are 31
airlines servicing the Seattle-Tacoma International Airport
including Alaska, American, Delta, Southwest and United.

Ground Transportation from Seattle-Tacoma
International Airport

There are many options to choose from for ground
transportation from the Seattle-Tacoma International

Airport to the Hyatt Regency.

Visit www.portseattle.org/sea-tac/ground-transportation
for options.

Information in this brochure is for promotional purposes and is subject to change.
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