
Workshop #1

Monday 3:00

Workshop #2

Monday 4:30

Workshop #3

Tuesday 11:00

Workshop #4

Tuesday 3:00

Workshop #5

Tuesday 4:30

Workshop #6

Wednesday 11:00

Natural Differences

Rick Capozzi

Preparing for A Future You Can't 

Predict

Barry McLeish

What Does a Compelling Donor 

Experience Look Like

Barry McLeish

Renewing & Revitilizing Your 

Risk Management Program

James Dick

Building Your Brand Strategy

Barry McLeish

Creating a Superior Strategy in 

Marketing and Development

Barry McLeish

Assessing Your Effectiveness as a 

Camp Staff Member

Ed McDowell

Keeping My Camp Out of Legal Trouble:  

10 Things Every Camp Director Needs 

to Know in 2016 

Roy McCandless

Trending in America

Roy Baldwin

Building Strong Boards Pt. 1

Ed McDowell

Building Strong Boards Pt. 2

Ed McDowell

Motivating Yourself and Your 

Team During Challenging Times

Rick Capozzi

The Gestalt of Family Camp

Lisa Olson

Integrated, Intentional Programming

Lisa Olson

First Impressions: Making 

Opening Day Great

Lisa Olson

Preparing for an Active Shooter 

Pt 1

Rick Capozzi

Preparing for an Active Shooter 

Pt 2

Rick Capozzi

Evaluating for Effectiveness

Lisa Olson

The Disney Customer Experience 

at Your Camp

Jonathan VanScoter

The 8 Hallmarks of Great Camps

Gary Forrester

How to Really Increase Camper 

Retention

Gary Forrester

This Old Camp

Gary Forrester

How to Eat an Elephant

Gary Forrester

Camp Property Management

Gary Forrester

Kitchen Workshop

Todd Edgerton
Hands-on Kitchen Workshop

What You Do Speaks So Loudly 

That I Can't Hear What You Say

Rick Capozzi

Sailing as a Tool for Ministry

David (American Sail)

Programming for Donors

Lisa Olson

Kitchen Workshop

Todd Edgerton

Kitchen Workshop

Todd Edgerton


